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DETAILED ACTION 

Response to Amendment 

1. Claims 1, 5-9, 17-34 have been cancelled and Claims 35-54 have been added; therefore 
Claims 2-4, 10-16. and 35-54 are currently pending in application 09/750,154. 

Claim Rejections - 35 USC § 112 

2. The following is a quotation of the first paragraph of 35 U.S.C. 112: 

The specification shall contain a written description of the invention, and of the manner and process of making 
and using it, in such full, clear, concise, and exact terms as to enable any person skilled in the art to which it 
pertains, or with which it is most nearly connected, to make and use the same and shall set forth the best mode 
contemplated by the inventor of carrying out his invention. 

3. Claims 11, 35, 41, and 48 are rejected under 35 U.S.C. 112, first paragraph, as based 
on a disclosure which is not enabling. Claims 11, 35, 41, and 48 disclose using 
licensing rights intellectual property utilization system to produce a licensing rights 
marketing opportunity score, however, the method/system used to determine the 
recommendation is critical or essential to the practice of the invention, but not included in 
the claim(s) is not enabled by the disclosure. See In re Mayhew, 527 F.2d 1229, 188 
USPQ356 (CCPA 1976). 

4. The Specification describes a method for opportunity scoring (pgs. 174-175) and an IP 
marketing opportunity scoring system (pgs. 177-181). However, the specification fails to 
teach or disclose a licensing rights marketing opportunity score, the data that would be 
used for such a score or how the score would be analyzed to indicate positive or negative 
results. Therefore, one of ordinary skill in the art would not be able to re-create the 



Application/Control Number: 09/750,154 Page 3 

Art Unit: 3629 

claimed invention with the ability to produce a licensing rights marketing opportunity 
score as claimed in the independent claims. 

Claim Rejections - 35 USC §103 

5. The following is a quotation of 35 U.S.C. 103(a) which forms the basis for all 
obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set forth 
in section 102 of this title, if the differences between the subject matter sought to be patented and the 
prior art are such that the subject matter as a whole would have been obvious at the time the invention 
was made to a person having ordinary skill in the art to which said subject matter pertains. Patentability 
shall not be negatived by the manner in which the invention was made. 

6. Claims 2-4, 11-13, and 35-50 are rejected under 35 U.S.C. 103(a) as being 
unpatentable over Hunter et al. (US 6,298,327 Bl). 

7 As per independent Claims 11 and 48 5 Hunter discloses a method (computer readable 
medium) for determining whether to market licensing rights for an intellectual property 
asset, the method comprising: receiving intellectual property asset protection data, 
wherein the intellectual property asset protection data includes protection data 
corresponding to a plurality of intellectual property assets (inventive disclosure), wherein 
each intellectual property asset is defined and maintained as an asset by the existence of 
legally-enforceable intellectual property protection rights pertaining to that intellectual 
property asset (C8 Ll-1 1, inventive disclosure, inventive identity, established date of 
invention or conception); storing the intellectual property asset protection data in an 
intellectual property asset protection database including a plurality of intellectual 
property asset protection data records (Fig.2), wherein each intellectual property asset 
protection data records of the plurality of intellectual property asset protection data 
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records in the intellectual property asset protection database corresponds to at least one 
intellectual property asset; providing intellectual property asset protection data from at 
least one intellectual property asset protection data record in the intellectual property 
marketing opportunity system (Marketability analysis), including determining a market 
potential assessment corresponding to the at least one intellectual property asset 
protection data record from the intellectual property asset protection database for 
licensing rights for the intellectual property asset, determining a marketing project 
timeframe assessment corresponding to the at least one intellectual property asset 
protection data record from the intellectual property asset protection database for 
licensing rights for the intellectual property asset, determining a projected revenue 
potential assessment corresponding to the at least one intellectual property asset 
protection database for licensing rights for the intellectual property asset, determining a 
competitive threat assessment corresponding to the at least one intellectual property asset 
protection data record from the intellectual property asset protection database for 
licensing rights for the intellectual property asset, and determining a marketing 
opportunity assessment corresponding to the at least one intellectual property asset 
protection data record from the intellectual property asset protection database for 
licensing rights for the intellectual property asset based at least in part on the determined 
market potential assessment, the marketing project timeframe assessment, the projected 
revenue potential assessment, and the competitive threat assessment (C19-C22, 
Assessments and data included as part of the Marketability Analysis). 
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8. Hunter fails to expressly disclose determining, utilizing a computer system of the 
intellectual property marketing opportunity scoring system, an intellectual property 
licensing rights marketing opportunity score , 

9. However, Hunter does disclose completing a marketability analysis on the intellectual 
property to determine a utilization (whether to patent and market) of said intellectual 
property/invention (C8 LI 1-18); Hunter further discloses wherein the marketability 
analysis includes licensing rights information (C9 LI 5- 17); and finally, Hunter discloses 
wherein the system is used to determine a utilization for the invention and to assist in 
marketing the invention (C4 L21-32). 

10. Therefore, it would have been obvious to one of ordinary skill in the art at the time the 
invention was made to have included wherein the determining includes generating an 
intellectual property licensing rights marketing opportunity score, as the marketability 
assessment would be useless without a concrete method of quantifying the results, in 
order to base a utilization/marketing decision. 

1 1. As per Claims 12 and 49, Hunter discloses determining an intangible value assessment 
corresponding to the at least one intellectual property asset protection data record from 
the intellectual property asset protection database for licensing rights for the intellectual 
property asset, wherein the marketing opportunity assessment corresponding to the at 
least one intellectual property asset protection data record from the intellectual property 
asset protection database for licensing rights for the intellectual property asset is further 
based at least in part on the determined intangible value assessment (Evaluation of 
Market Value, C8 LI 1-17). 
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12. As per Claims 13 and 50, Hunter discloses determining that licensing rights for the 
intellectual property asset are to be marketed when the marketing opportunity assessment 
satisfies a predetermined threshold (C2, C8, worth the investment). 

13. As per independent Claims 35 and 41, Hunter discloses a computer-readable medium 
containing a program for use in a computer (method) for determining whether to market 
licensing rights for an intellectual property asset, the program comprising the steps of: 
receiving intellectual property asset protection data, wherein the intellectual property 
asset protection data includes protection data corresponding to a plurality of intellectual 
property assets (inventive disclosure), wherein each intellectual property asset is defined 
and maintained as an asset by the existence of legally-enforceable intellectual property 
protection rights pertaining to that intellectual property asset (C8 Ll-1 1, inventive 
disclosure, inventive identity, established date of invention or conception); storing the 
intellectual property asset protection data in an intellectual property asset protection 
database including a plurality of intellectual property asset protection data records 
(Fig.2), wherein each intellectual property asset protection data records of the plurality of 
intellectual property asset protection data records in the intellectual property asset 
protection database corresponds to at least one intellectual property asset; providing 
intellectual property asset protection data from at least one intellectual property asset 
protection data record in the intellectual property marketing opportunity system; wherein 
the determining includes generating an assessment of the marketability of licensing rights 
for at least one intellectual property asset corresponding to the at least one intellectual 
property asset protection data record from the intellectual property asset protection 
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database (C9 LI 5- 17, Gathering/assessing Licensing information), based at least in part 
on the intellectual property asset protection data and on a criterion (C9, based on 
innovation information and specific market information) 

14. Hunter fails to expressly disclose determining by the intellectual property marketing 
opportunity scoring system an intellectual property licensing rights marketing 
opportunity score . 

15. However, Hunter does disclose completing a marketability analysis on the intellectual 
property to determine a utilization (whether to patent and market) of said intellectual 
property/invention (C8 LI 1-18); Hunter further discloses wherein the marketability 
analysis includes licensing rights information (C9 LI 5- 17); and finally, Hunter discloses 
wherein the system is used to determine a utilization for the invention and to assist in 
marketing the invention (C4 L21-32). 

16. Therefore, it would have been obvious to one of ordinary skill in the art at the time the 
invention was made to have included wherein the determining includes generating an 
intellectual property licensing rights marketing opportunity score , as the marketability 
assessment would be useless without a concrete method of quantifying the results, in 
order to base a utilization/marketing decision. 

17. Furthermore, while Hunter does not explicitly disclose wherein the criterion includes 
whether marketing the licensing rights of the intellectual property asset to a licensing 
rights customer will have a non-royalty impact on a marketer of the licensing rights of the 
intellectual property asset, Official Notice is taken that marketing analysis of Intellectual 
Property was well known at the time the invention was made, to include the assessment 
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between obtaining intellectual property protection and maintaining the intellectual 
property as an in-house trade secret (Coca-Cola's maintenance of soda formulations as 
Trade Secrets - decision determined by analyzing long-term impact of releasing formulas 
to public). 

18. Therefore, it would have been obvious to one of ordinary skill in the art at the time the 
invention was made to have included wherein the criterion includes whether marketing 
the licensing rights of the intellectual property asset to a licensing rights customer will 
have a non-royalty impact on a marketer of the licensing rights of the intellectual 
property asset, in the system disclosed by Hunter, for the advantage of providing a 
system/program for determining whether to market an intellectual property (licensing 
rights), with the ability to increase the effectiveness of the system by incorporating a 
variety of business assessments (criterion) - in order to ensure the right decision is made. 

19. As per Claim 2, Hunter discloses generating a marketing recommendation based at least 
in part on the generated assessment. 

20. As per Claim 3, Hunter discloses wherein the marketing recommendation is an absolute 
recommendation based at least in part on a predetermined threshold. 

21. As per Claim 4, Hunter discloses wherein the marketing recommendation is a relative 
recommendation based at least in part on a comparison of the generated assessment with 
one or more assessments of the marketability of the licensing rights of other intellectual 
property assets. 

22. As per Claims 36-38 and 42-45, Hunter discloses generating an assessment of the 
marketability of the intellectual property asset based at least in part on the intellectual 
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property asset and on a criterion (C3 LI -26), and while Hunter fails to expressly disclose 
wherein the criterion includes whether marketing the licensing rights of the intellectual 
property asset to a licensing rights customer will give the customer a competitive 
advantage over the marketer of the licensing rights of the intellectual property asset, 
wherein the criterion includes whether marketing the licensing rights of the intellectual 
property asset to a licensing rights customer will increase a potential for future 
commercially advantageous transactions by the marketer of the licensing rights with the 
customer, wherein the criterion includes whether marketing the licensing rights of the 
intellectual property asset to a licensing rights customer will foster internal organization 
relations, and/or wherein the criterion includes a protection status associated with the 
intellectual property asset, Official Notice is taken that intellectual property 
marketing/business assessments were well known at the time the invention was made, to 
include the assessment techniques/criterions disclosed in claims 36-38 and 42-45. 
23. Therefore, it would have been obvious to one of ordinary skill in the art at the time the 
invention was made to have included wherein the criterion includes whether marketing 
the intellectual property asset to a customer will give the customer a competitive 
advantage over the marketer of the intellectual property asset, wherein the criterion 
includes whether marketing the intellectual property asset to a customer will increase a 
potential for future commercially advantageous transactions by the marketer with the 
customer, wherein the criterion includes whether marketing the intellectual property asset 
to a customer will foster internal organization relations, and/or wherein the criterion 
includes a protection status associated with the intellectual property asset, in the system 
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disclosed by Hunter, for the advantage of providing a system/program for determining 
whether to market an intellectual property (licensing rights), with the ability to increase 
the effectiveness of the system by incorporating a variety of business assessments 
(criterion) - in order to ensure the right decision is made. 

24. As per Claims 39 and 46, Hunter discloses determining that the licensing rights of the 
intellectual property asset are to be marketed when the generated assessment satisfies a 
predetermined threshold (C8, worth the investment of obtaining protection). 

25. As per Claims 40 and 47, Hunter discloses determining that the licensing rights of the 
intellectual property asset is to be marketed based at least in part on a comparison of the 
generated assessment with one or more assessments of the marketability of licensing 
rights of other intellectual property assets. 

26. Claim 10, 14-16, and 51-54 are rejected under 35 U.S.C. 103 as being unpatentable 
over Hunter. 

27. As per Claims 10 and 54, Hunter does not expressly show wherein the criterion is 
selected from a marketing viability criterion, a potential customer criterion, a competitive 
criterion, a market potential criterion, a development criterion, an ownership criterion, a 
patent status criterion, an interest customer criterion, a deal complexity criterion, a time 
to closing criterion, a competitive advantage criterion, a future deals criterion, a customer 
relationship criterion, an internal political criterion, and a public relations criterion. 

28. However these differences are only found in the nonfunctional descriptive material and 
are not functionally involved in the steps recited. The method (system, computer-readable 
medium) for determining whether to market an intellectual property asset would be 
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performed regardless of the type of criterion used. Thus, this descriptive material will not 
distinguish the claimed invention from the prior art in terms of patentability, see In re 
Gulack 703 F.2d 1381, 1385, 217 USPQ 401, 404 (Fed. Cir. 1983); In re Lowry, 32 F.3d 
1579, 32 USPQ2d 1031 (Fed. Cir. 1994). 

29. Therefore, it would have been obvious to one of ordinary skill in the art at the time the 
invention was made to have used a criterion selected from a marketing viability criterion, 
a potential customer criterion, a competitive criterion, a market potential criterion, a 
development criterion, an ownership criterion, a patent status criterion, an interest 
customer criterion, a deal complexity criterion, a time to closing criterion, a competitive 
advantage criterion, a future deals criterion, a customer relationship criterion, an internal 
political criterion, and a public relations criterion, because such data does not functionally 
relate to the steps in the method claimed and because the subjective interpretation of the 
data does not patentably distinguish the claimed invention. 

30. As per Claims 14-16 and 51-53, Hunter does not expressly show wherein determining a 
marketing potential assessment step further includes determining a product viability 
assessment, a product marketing readiness assessment, and/or a projected total 
anticipated revenue assessment. 

3 1 . However these differences are only found in the nonfunctional descriptive material and 
are not functionally involved in the steps recited. The method (system, computer-readable 
medium) for determining whether to market an intellectual property asset would be 
performed regardless of the type of marketing assessment used. Thus, this descriptive 
material will not distinguish the claimed invention from the prior art in terms of 
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patentability, see In re Gulack 703 F.2d 1381, 1385, 217 USPQ 401, 404 (Fed. Cir. 
1983); In re Lowry, 32 F.3d 1579, 32 USPQ2d 1031 (Fed. Cir. 1994). 
32. Therefore, it would have been obvious to one of ordinary skill in the art at the time the 
invention was made to have used a variety of industry common marketing assessments, to 
include: a product viability assessment, a product marketing readiness assessment, and/or 
a projected total anticipated revenue assessment, because such data does not functionally 
relate to the steps in the method claimed and because the subjective interpretation of the 
data does not patentably distinguish the claimed invention 



Response to Arguments 

33. Applicant's arguments filed 5/31/06 have been considered, but are moot in view of the 
new ground(s) of rejection. 



Conclusion 

34. Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to Jonathan Ouellette whose telephone number is (571) 272- 
6807. The examiner can normally be reached on Monday through Thursday, 8am - 
5:00pm. 

35. If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, John Weiss can be reached on (571) 272-6812. The fax phone numbers for 
the organization where this application or proceeding is assigned (703) 872-9306 for all 
official communications. 
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36. Any inquiry of a general nature or relating to the status of this application or proceeding 
should be directed to the receptionist whose telephone number is (703) 306-5484. 



August 3, 2006 




